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| start by understanding the goal, audience, and
platform before | begin designing. | work on brand
identity, digital campaigns, motion graphics, CRM
assets, and performance creatives,
mixing strategy with good
design. For me, design should
be clear, useful, support
business goals, and work
well across all formats and
channels. | always aim to
create work that feels
simple, effective,
and engaging.

Built from real
In-house experience

With 10+ years of experience in branding,
digital design, motion graphics, and perfor-
mance marketing, | help businesses turn ideas
into impactful visuals. My background spans
retail, ecommerce, B2B exhibitions, CRM mar-
keting, advertising, and brand development
across in-house and agency environments.

| combine strategy with
hands-on execution to
create work that is vis-
ually strong, relevant,
and built to perform
across channels.
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The Lean Approach

Cross-Functional
Collaboration

| work with a flexible, lean approach
that combines senior-level creative
experience with efficient execu-
tion. Having worked in fast-paced
retall, ecommerce, and campaign
environments, | am comfortable
adapting to changing priorities,
managing multiple deliverables,
and collaborating across teams. This

Having worked across
retail, ecommerce,
branding, CRM, and per-
formance marketing,

| regularly collaborate
with marketing teams,

business stakeholders, allows me to move quickly, maintain
agencies, developers, and production partners. This experience quality, :-::md del'iver consistent creative
allows me to translate business goals into effective creative SHPRO rt while stay-lng focused on the
solutions while maintaining consistency across multiple channels details that make a project successful.

and platforms.

ABOUT ME




Digital & Social Design

. e Ul/UX Design (Web & App)
Brand Identlty e Social Media Design

. e Brand Guidelines & Asset Creation e Digital Campaign V_lsuals
e Logo Design & Visual Systems e Performance Creative Assets

e Marketing Collateral Design

o e Brand Strategy & Development
CRM & Email

e EEmail Campaign Design

e CRM & Lifecycle Communications
e Product & Promotional Modules

¢ Push & In-App Messaging

lllustration & Art

e Digital lllustration & Character Design
e Caricature & Educational Artwork
e Fine Art & Digital Painting

Digital Advertising

e Meta, Google & YouTube Ad Creatives e Storyboarding & ViSl:la| Narratives
e Paid Media Campaign Design e Textile / Pattern Design
e Display & Banner Advertising e VVector lllustration & Adaptation

e Conversion-Focused Visual Design

Print & Production

e Print Collateral (Flyers, Posters, Brochures)
e Packaging & Label Design

e Production Artwork & Prepress Files

e Multi-format Campaign Adaptation

Motion & Video

e Video Editing & Social Reels

e G|F & Lottie Animations

e Motion Graphics & Animation
e Explainer & Campaign Content

OOH & Environmental

e Billboard & Lamppost Advertising
e Retail & In-store Visuals

e Outdoor Campaign Systems

e Environmental & Wall Graphics

SKILLS

Tools & Software

Design: Photoshop, lllustrator, InDesign, Acrobat, Figma
Motion: After Effects, Adobe Animate, Premiere Pro, Lottie
Al: Firefly, Krea, Midjourney, ChatGPT, Nano Banana

lllustration: Photoshop e lllustrator e Procreate Enterprise in-house experience: Carrefour, Namshi, Rocket Internet ventures




B2B Exhibition
Campaign & Key
Visual Development

My Role

Creative Direction | Designer

Challenge

Create a premium B2B campaign that balances
Industrial precision with human craftsmanship.

Project Overview

Developed two master key visuals for WOODEX
2026, including the 25th Anniversary and Global
editions, built around craftsmanship, precision, and
Industry expertise.

Scope

e Campaign Concept Development
e Key Visual Design (2 Routes)

e Print & Digital Adaptations

e Exhibition & Event Branding

e Production Artwork

Result

Created a scalable visual system used across exhi-
bition communications, marketing collateral, digital
channels, and large-format event applications.

Client | Country | Year

WOODEX| UK| 2026

View Project
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Built on ®
Ind ustry.

Proven by Business

20-Year Legacy Connecting Woodworking
Business Across Eurasia

© WoOLEX o

CROCUS EXPO, MOSCOW

Where Woodworking
Machinery Meets
Market Demand

See, Hear and Experience
Real growth this December
with 8,000+ Potential Buyers

woodexexpo.com

WOOLEX 2 )

IT; | OPTAHHU3ATOP
ORGANISER

WOODEX

2-5 DECEMBER 2025 | CROCUS EXPO, MOSCOW

Visitors influence
woodworking
purchasing decisions.

And 60% are either CEOs,
founders, line managers, or at
least supervisors.

25th Anniversary campaign

WOODEX 2 )

Built on <] .

Ind ustry.

Proven by Business

20-Year Legacy Connecting Woodworking
. . OPTAHHU3ATOP
Business Across Eurasia ORGANISER

@© wooLDEX 2 )
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amet, consectetur adipiscing
elit, sed do eiusmod tempor
incididunt ut labore et dolore
magna aliqua.

Lorem ipsum dolor sit amet, consectetur adipisc-
ing elit, sed do eiusmod tempor incididunt
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https://woodexexpo.com/
https://www.linkedin.com/company/woodexexpo/

Performance
Marketing Creative

My Role

Lead Designer | Motion Designer

Challenge

Create engaging performance marketing creatives
that Iincrease brand awareness, generate qualified
leads, and promote premium residential communities
across digital platforms.

Project Overview

Collaborated with the creative team to develop
performance marketing assets for Imara Homes,
leading the design and production of short-form
videos, digital ads, and social media creatives
across TikTok, Meta, and Instagram.

Scope

e Performance Marketing Creatives
e Short-Form Video Production

e Meta, Instagram & TikTok Ads

e Motion Graphics & Video Editing
e Campaign Creative Optimization

Result

Delivered a scalable creative system for ongoing
paid social campaigns, supporting brand awareness,
audience engagement, and lead generation across
multiple digital platforms.

Client | Country | Year

IMARA HOMES | CA| 2026

View Project
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by Life.

Google Display Network

Meta and Instagram Video | Tiktok | IG

Inspired

Every great community
begins with a simple 1dea:

[nspired Design. ——c
Exceptional Living. —

Create places where people
can truly belong.

imarahomes.com

Premium I Rextiter Ne
Townhouses Community | . .homes.com

IMARA

| . —~ Premium _
@ IMARA 8 e | .. . Townhouses Community ™ " : Premium

HOMES ~
Townhouses
Community

- Premium
Townhouses
Community

imarahomes.com

imarahomes.com

. imarahomes.com
imarahomes.com


https://www.imarahomes.com
https://www.instagram.com/imarahomescanada/
https://www.facebook.com/ImaraHomesCanada/
https://www.tiktok.com/@imarahomes
https://www.youtube.com/shorts/FfYG0KxOmjo

Construction
Week

B2B Performance U
Marketing Campaign
(Paid Creative System)
My Role

Campaign Designer

BACKGROUND PATTERN

Square | Portrait
Landscape

Where Design
Meets Innovation

Hear from industry leaders
across CPD stages

. A \ U K %oet;slz:ruction c t |
: : : ; : onstrucsl

Develop a high-performing paid media creative N ExCol, London U Week
system for LinkedIn and Google Display to drive 12 - 14 May 2026

early-stage registrations and test multiple ExCel, London
messaging pillars for UKCW 2026. UKConstruction

Week & The UK’s Biggest
. . i Construction ew Era Begins E:E;? Iﬂﬂiiﬂzﬁ Onstrl.lctiﬂn §
Project Overview UK Genstruction it UK Wes Aol UK G Construction Event
12 - 14 May 2026

12 - 14 May 2026
ExCel, London

ExCel, London
25,000+ Built

600+ txhibitors.
700"‘ Speakers. 700_|_
250+ Hours of CPD. Speakers.

Challenge

12 - 14 May 2026 25,000+ Industry Leaders. One Place.

ExCel, London

REGISTER FREE

Created a modular set of campaign creatives
based on four strategic messaging routes
Scale & Authority, Meet the Buyer,

CPD & Knowledge, and Sustainability aligned

with UKCW's brand toolkit and
performance objectives.

25,000+ Built
Environment _

U Kcn"ﬂructi“" 25,000+ Built
i
6 0 O + 12 - 14 May 2026 Environment PI'QfESSIQI'Iﬂ'S

Scope Exhibitors.

| Hl
e Performance Campaign Concept Development
e Paid Media Creative System (4 Directions)

e Multi-format Adaptation (LinkedIn + Display)

e Messaging Hierarchy & Layout System
e Design Production for Scalable Rollout

Result

REGISTER FREE

250+
Hours of CPD.

REGISTER FREE

25,000+ Built

Established a structured creative testing system
for registration-focused campaigns, enabling
performance evaluation across messaging themes
and audience segments.

Professionals

600+ Exhibitors. 700+ Speakers.
250+ Hours of CPD.

Client | Country | Year

U Construction U

Week ExCel, London
REGISTER FREE :
EEEELER | oiscover the Future

Of Construction

Meet the People Behind
l £187bn Projects

REGISTER FREE % GET YOUR FREE PASS

UKCW | UK | 2026

View Project e Locr
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UK

12 - 14 May 2026
< HOME ExCel, Lundun

Genstruction 25,000+ Built
Environment Professionals


https://www.ukconstructionweek.com
https://www.instagram.com/uk_cw/
https://www.facebook.com/UKConstructionWeek
https://www.linkedin.com/company/ukconstructionweek/?originalSubdomain=uk

Strategic Partnership Exciting News! _ Get 15% off

With your Emirates Islamic

o Redeem Air Miles . .
N ; ’ = ti Credit Card
& Co-Marketing Shop online at Carreiotl matat Crelit.Cor

Campaigns Convert Air Miles into

Carrefour e-vouchers.
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BUY 2 VOXTICKETS &

GET 20% OFF

at Carrefour

Challenge

Develop co-branded campaigns that align multiple
stakeholder requirements while maintaining brand
consistency and driving promotional objectives.

Shop, save, and enjoy exclusive deals "Valid twice each month per customer, during the promotion

p r 0 j e Ct OV e rVi eW P period, with 75 AED max discount on each order
apply.

Created partnership campaign key visuals and
multi-channel creative assets for leading brands

including HSBC, First Abu Dhabi Bank, Emirates

Mashreq Wednesday

Islamic Bank, ENBD, GEMS Education, and \\_.l' 0
Air Arabia, supporting year-round promotional, -
loyalty, and customer acquisition campaigns. @ : | GEt 15 /0 Off
mashreq With your Mashreq Card"
B aace *Min spend 150 AED | Max disc 50 AED | 11May | T&C apply
Scope

e Campaign Concept Development
e Key Visual Design

e Co-Brand Integration )
e Stakeholder & Executive Approvals GEt 1 5 /0 Off

e Multi-Channel Adaptations U J m
e Production Artwork S€ COoC

Valid once per customer | Min spend AED 250
Result Max discount AED 75 | T&Cs apply

Delivered scalable campaign assets across digital, SHOP NOW
CRM, social, app, web, and retail touchpoints,
enabling consistent execution of partnership
initiatives throughout the year.

Get 75 AED off
Partnership | UAE | 2020-24 EDENe e g se o

or more

WIO

Personal

Use code: WIO75

*T&C apply




Ecommerce Hero B o PR

Banners (Web & App) Croerohbate
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Creative Lead | Designer

Better Choices

Challenge Bigger Rewards

| SHOP NOW -
. . . _ / &
D§S|gn hlgh—lmpact ecommerce hero banners to Up to 35% off R / P e Share po,nts
drive traffic, boost daily sales, and support urgent i SO\ = B bonus SHARE points on fruits & vegetables

promotional campaigns across web and mobile Styling Tools
app entry points.

~ CARREFILR [
MOM:SIIBABY, ) ® . O ..

Project Overview (WORLD) " .5 - Up to 70% off
Calling all mums . - Electronics, Smartphones,

Created dynamic hero banner systems for daily ' I i atinoneptice | £ ” Grocery & more

deals, seasonal campaigns, and major promotional Y SHOP NOW

events, focused on increasing click-through rates
and guiding users from homepage entry points to
category landing pages.

Hisense - ?'!’;L‘:“,.E’ | s9—aHLS
ot Carrefour

Scope _ R WIN football tickets

- TR GET READY when you spend 1000 AED}W 1
e Campaign Key Visual Adaptation ; | R e O, on Hisense* A % &
e Daily / Seasonal / Major Promotions e <, T TO CHEER eannmore AT
e Web & App Hero Banner Design Up to -60% sresuiem Wit

e Traffic & Conversion-Focused Layouts
e Multi-format Resizing & Optimization

We are|
Result for the §

Delivered high-visibility promotional assets gtiopithe races ediy

e AP Al 5
i - - o iy &
e o el & :

.. ; I. .'I 1] -

Energize your morning
with our = X
handpicked essentials!

supporting rapid campaign deployment | :
and continuous sales uplift across R [ e
ecommerce platforms. ) V ol E

Carrefour | Namshi | UAE 2017-24

Your new health &
beauty destination

SHOP NOW




Seasonal & Mega
Sale Campaigns

My Role

Design lead | Designer

Challenge

Develop scalable campaign key visuals
for major seasonal retail events that
drive high-volume sales, maintain
brand consistency, and work across
global markets.

Project Overview

Created master key visual systems

for annual flagship campaigns including
Ramadan, Eid, Black Friday, and Festive
season. Each campaign ran for 1-2
months and was adapted across multiple
countries and marketing channels, ensur-
Ing consistency while supporting local
market execution.

I f | - _'_____ -

International
Women'’s Day

3 items for the price of 2
across womenswear *

Use code: WOMEN

Shop women

*Cheapest item free. T&Cs apply.

M oo & electnoe

4 -~ \ I.-
..‘-r_.'.-f '

10,000+
products minutes
delivered in

Rapid (//)

Get 20% off

on your next 2 orders

Use code RAPID

Minimum order value 50 AED | Maximum discount amount 15 AED
Valid twice per user on Carrefour Rapid from 1% - 31* July 2025,
on items Sold & Delivered by Carrefour | T&C Apply

/

i L-M" - M-"-‘;M 1- i.}&r l i =
=Ty ) 4

TODAY GET

-BEAUTY
307 ome
OFF -GIFTS

Sco pe " o i L 4+ SAVE UP TO 80% ON SALE ITEMS

*Code valid on selected items only

e Seasonal Campaign Key Visual Development
e Global KV System Adaptation

e Multi-Market Rollout Design

e Web, App & Retall Integration

e Performance-Focused Promotional Design

9:41 Illl ? i'

Result

m Q Search for products {0}

Delivered high-impact seasonal campaigns
that supported major retail sales periods and
were deployed across multiple international
markets and digital platforms.

o Delivering to: CHANGE

Next Delivery: f-fNDW ﬂ ) in 60 mins & Tom 10 am - 12 pm

Get Eid party ready Hair done right Keep that scent on Tech gifts Enter the zone

with our makeup picks with our offers on grooming with our premium fragrances for our gadget lovers with our gaming range

In-House | UAE | 2018 - 25

< HOME
Carrefour




Brand Identity &
Marketing Collateral
System

My Role

Creative Lead | Brand Designer

Challenge

Create a cohesive brand identity that translates
seamlessly across marketing, packaging,
outdoor advertising, and branded assets while
maintaining consistency and recognition across
all touchpoints.

Project Overview

Developed a comprehensive brand identity
system, Including logo design, campaign visuals,
marketing collateral, packaging, vehicle branding,
and OOH advertising. The objective was to
create a cohesive and scalable visual language
that ensured brand consistency across all
customer touchpoints.

Scope

e | ogo & Visual Identity Development
e Key Visual Creation
e Marketing & Print Collateral

e Packaging & Promotional Assets
e \Vehicle Branding & OOH Applications
e Multi-Channel Design Adaptation

Result

Delivered a scalable brand system that strength-
ened visual consistency, improved brand recogni-
tion, and ensured cohesive communication across
customer touchpoints.

UK|UAE | INDIA 2012 - 25

< HOME

1N\

BN
mAlTHIE
A 1 E
"o | |[

pink cactus

AS

AMOLIKA

/AVA\

ALMURELB
STEEL LLC

WWYW HAMESHI, oM |
J ™ 1

s !_ Ji ;

j .:-;.:-E:iI ‘

| el [\- L)

' o e :J T ‘
il ——]E i '“”“,wrz“:r ‘ 5=c|
WWW. NAmMSHT.COM e e
el Sl o, |l

Tl e B ) ) S

A flLLA

ANTONY BINOJ

Lo
NAMSHI

WWW. NAMSHI.COM




[llustration &
Visual Storytelling

CRIMINAL
DAMAGE

My Role

lllustrator | Creative Designer

MANGO

Challenge

Create distinctive visual assets that communi-
cate ideas, enhance brand experiences, and
engage audiences across a variety of formats
and environments.

Project Overview

Developed original illustrations, hand-drawn
artwork, cartoons, caricatures, wall graphics,
stickers, labels, and campaign visuals for both
commercial and creative applications. Each
project required a unique visual approach
while maintaining strong storytelling and
visual impact.

Scope

e Custom lllustration

e Hand-Drawn Artwork & Sketching
e Cartoon & Character Design

e Caricatures & Portrait lllustration
e \Wall Graphics & Murals

e Sticker & Label Design

e Key Visual Development

CfLLLL
NAMSHI

Result

o000 oDooon ’_l:l‘x\

Created engaging visual assets that enhanced
brand communication, supported marketing
campaigns, and transformed concepts Into
memorable visual experiences across digital
and physical environments.
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CRM & Lifecycle
Marketing Design

My Role

Creative Lead | CRM Designer

Challenge

Design high-performing CRM creatives that
support customer retention, engagement, and
conversion across multiple digital touchpoints
while maintaining brand consistency.

Project Overview

Developed CRM and lifecycle marketing assets
Including email templates, campaign banners,
product modules, newsletters, push notifica-
tions, WhatsApp creatives, In-app messages,
pop-ups, loyalty program communications, and
pank partnership campaigns. The focus was on
creating consistent, conversion-driven commu-
nication systems across the customer journey.

Scope

e Email Template Design

e CRM Campaign Banners & Modules

e Push Notifications & In-App Messaging
e \WhatsApp Marketing Creatives

e | oyalty Program Journeys

e Pop-ups & On-site Messaging

e Bank Partnership CRM Campaigns

Result

Delivered scalable CRM design systems that
Improved engagement, supported retention
strategies, and enabled consistent commu-
nication across multiple lifecycle stages and
promotional campaigns.

UAE | INDIA 2012 - 25
< HOME

Carrefour Nowf
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products
delivered in

FREE DELIVERY

Ll

minutes

Carrefour

Fldt 25 AED off

on your next 2 orders

Use code 11D

Minimum order value 250 AED | Valid twice per user on Carrefour NOW
from 1% - 31% July 2025, on items Sold & Delivered by Carrefour | T&C Apply

JQJ Jlé
Carrefour Available in

Fujairah

Groceries
delivered
in 60 min*
SHOP ONLINE

OFF your first order*

25 AED

Use code NEW25

OFF your next order*

10 AED

Use code 100FF

‘Each codeis valid once per user, min order
= Get the APP for first time is 100 AED and for next time
W orshop at carrefouruae.com is 150 AED Valid until 31 Aug
“Terms and Conditions Apply

== We are 500
(W8 new arrivals daily NOW &

#WeAreNamshi (m ro—a,L 5

Carrefour

Did you know that in Arabic, Namshi means moving forward?
We've realised we might not have told you a few things about us, and that's why you may
have noticed we look a little different...we want to show you who #WeAre.

‘Ramadan ‘Kareem

. i ' Did you know that we have over 500 new arrivals

.: _. :
: 7 ' dropping...Every. Single. Day. Hey we get it, you like new ‘ 5 r 0 C e r' l e S
T | e stuff so we keep it comin’.

Shop new in

delivered
in 60 minutes
for free*

Download the App today

\ GETIT ON Download on the
’ Google Play ' App Store

...0r maybe you didn't know that we sell over 700
brands. Our buyers travel the world to discover
the most sought-after labels you'll crave in your
closet.

Shop women

*TE&C Apply

#NAMSHIXSO LEDXB M
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Textile Pattern &
Apparel Graphics Design

My Role

Graphic Apparel Designer | Vector lllustrator

Challenge

Create scalable vector artwork and repeat pat-
terns that translate seamlessly from digital
design to garment production while maintaining
visual quality and consistency.

Project Overview

Developed custom vector illustrations, appar-
el graphics, and repeat textile patterns for
clothing applications. The work focused on
creating production-ready artwork that bal-
ances creativity, brand requirements, and
manufacturing standards.

Scope

e \Vector lllustration & Artwork

e Repeat Pattern Design

e Apparel Graphics Development
e Textile Print Design

e Production-Ready Artwork

e Adobe lllustrator Asset Creation

Result

Delivered high-quality vector designs and
seamless textile patterns ready for garment
production, ensuring consistency across
multiple products and print applications.

UAE | INDIA 2026
< HOME




Motion, Video " FREE % On all NOW O

& Al Content EL’VERY S

My Role

Creative Direction | Motion Designer

Challenge

&

e

Create engaging video content across multiple
platforms and objectives, balancing storytell-
ing, brand communication, and performance
marketing requirements.

gy
Js—‘ 3 IAH”\

Carrefour |

Project Overview

Developed motion graphics, promotional
videos, social media reels, Al-assisted creative
content, and performance marketing assets for
digital campaigns. The work combined concept
development, visual storytelling, animation, and
creative direction to deliver impactful content
across various channels.

YOUR NO.1 DESTINATION
gVl (Gl s TG gl (sUgll cligag

DOWNLOAD THE APP
Scope ‘g.uh.ul‘_j.oa

e Motion Graphics & Animation

e Video Editing & Social Reels

e Al-Assisted Creative Content

e Performance Marketing Videos /' \
e Explainer & Promotional Content

e Multi-Platform Content Adaptation

Result

Delivered engaging video content that enhanced
brand communication, supported campaign
objectives, and increased audience engagement
across digital platforms.

JQJ Jlé
Carrefour

UAE| 2020 - 2025
< HOME MORE VIDEOS }

L Al-Assisted Creative Films /



https://vimeo.com/1111630437?share=copy
https://www.behance.net/gallery/74802391/Video-Graphics-Animation
https://vimeo.com/387630314
https://vimeo.com/1111630546
https://youtu.be/5pzWXg4C9-s
https://youtu.be/TCAgRALAT3k
https://youtu.be/1152OnIbiw8
https://www.behance.net/gallery/3727799/Animation-Video-Editing
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THANK YOU

ddH13D01L Xd4OM S, 131


https://www.loobow.com/
mailto:antonyplbinoj@gmail.com
https://wa.me/971557991690
https://www.facebook.com/antony.binoj.7/
https://www.instagram.com/antonybinoj/
https://www.linkedin.com/in/antonybinoj/
https://wa.me/971557991690
https://www.behance.net/AntonyBinoj
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